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Wil je het verschil verhelderen tussen je eigen merk en 
de alternatieven voor de doelgroep? Dan is dit je de 
kans. Voor je merk en voor jezelf.

Ja, ik doe mee 

Mail merkontwikkeling@wimjurg.nl 
of bel 06 - 107 44 198.

Waarom 
Je merk zien vanuit het verschil met haar alternatieven

Voor wie 
Ondernemers, (marketing)managers, merk-adviseurs en 
-onderzoekers met HBO- of WO-niveau

Door wie 
Dr. Wim Jurg, Doctoraal (Master) Econometrie en  
Kandidaats (Bachelor) Psychologie in 1982; in 2010 
gepromoveerd op systemische merkvraagstukken

Hoe 
Alleen of met een of twee collegae een eigen casus 
inbrengen; maximaal vier casussen

Wanneer
Twee bijeenkomsten van circa vijf uur: dinsdag 7 en 21 
september van 15:00 - 20:00 uur.

Waar 
 Postillion Hotel Amersfoort Veluwemeer  
Strandboulevard 3, 3882 RN, Putten 

Hoeveel 
Voor individu 400, duo 600 en trio 800, 
exclusief btw; inclusief koffie, thee en diner;

Voorwaarde 
Tekenen van vertrouwelijkheidsverklaring 
over informatie verkregen uit de training

Certificaat 
Bij aangetoonde competentie ontvangst 
certificaat Training Positionering
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nravelling Branding System
s

If “brands are built on the strengths of their individual elements and their
feedback loops” as Wim Jurg claims, then the power of branding options can
be truly unravelled by looking at how they interact. Adapted from the well-
documented process of systems constellations widely used to examine the
complex and built-in patterns involved in families and organisations, this PhD-
thesis demonstrates that branding constellations are useful to dissect these
feedback loops and to reveal emergent elements that clarify these loops.
An essential read for every facilitator of systems constellations, and every
brand and marketing manager who wants to unravel that which really makes
their brand tick.

“Branding constellations have turned my world upside-down. The method clearly
clarifies the implicit relationships between elements of branding problems in the
brander’s mind, while neither the facilitator nor the respondents know the brand.
Amazing.”
Marketing professor Jan Bunt

“Completely new questions came up, such as the influence of the relationship
between KPN Telecom and KPN Mobile on consumers and competitors. Especially
important in a branding situation where you are emotionally involved.”
KPN Mobile brander Rob Polman

“The relationships between brand name, franchiser, franchisee, and
b-to-b market made me realise what now seems obvious: our franchisees
need support in this transition process.”
Franchise brander Henk Roosendaal

“[In] my branding constellation an old company secret was revealed that
made me understand the uneasy relationship between brand and consumer.”
Baby food brander Judith Tielen.
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Wim Jurg is an Assistant Professor of Marketing at the Open University

in The Netherlands. Since 2002 he has been leading a research group

on branding constellations, parallel to pursuing his PhD in Management

Sciences at the Radboud University Nijmegen. As owner and principal

consultant of The Constellation Company he has gained a wealth of

practical experience in facilitating branding constellations to identify

branding options for both larger and smaller companies. He lives in rural

Annen with his wife Hanna and  twotheir  children, Daniel and Jessica.Ph
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